
企業価値向上への貢献

In  response to  the  wave of  corporate  governance reforms,  

an  increas ing number  of  Japanese companies  are  seeking to  increase  

corporate  va lue.  However, i t  i s  a  fact  that  many companies  v iew the i r  corporate 

va lue through the i r  own eyes, lack ing an ob ject ive  understanding of  i t ,  

as  wel l  as  the  in format ion in f rast ructure  necessary  for  an ob ject ive  eva luat ion.

In  th is  sect ion, we wi l l  in t roduce the issues faced by  these companies  in  

a  car toon set  a t  a  f ic t i t ious  company, R ise  Co. , L td .  We hope th is  car toon wi l l  ser ve 

as  a  demonstrat ion  of  the  Avant  Group’s  ef for ts  to  increase corporate  va lue  

a t  i ts  c l ients .
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* SOTP: Sum of the parts
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